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Soldidesign
Retail
46 days left
Total funding
18.000 €
Goal min 250k €
Goal max 500k €
9 investors
7% Goal min

Min order
500,00 €

Pre-Money
2,50Mln €

Funding type
Equity Target 

Round type
Equity 
 51


Soldidesign
Retail
SoldiDesign combines "Made in Italy" craftsmanship with circular sustainability, transforming recycled materials into iconic, functional, and patented furniture for contemporary living.
· An internationally proven model: over 120,000 products sold, more than 2 million in production value by 2025, and an export share exceeding 50%
· Proprietary and defensible asset: design protected by international patents, validated by more than 10 industry awards (e.g., Archiproducts)
· Eco-friendly Product Made in Italy
· DNVB (Digital Native Vertical Brand) model: adopting a direct-to-consumer (D2C) digital strategy to eliminate intermediaries and maximize margins.
Innov SME
SIM
LP
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Abstract
Founded by architect Gianluca Soldi and his son Tommaso Soldi, SoldiDesign is an innovative SME that transforms the circular economy into iconic pieces of furniture, protected by international patents. Production takes place entirely in Italy through a short supply chain, using exclusively recycled plastics (ABS, polypropylene) and 100% recyclable packaging.
With over 120,000 products sold worldwide, the company is currently undergoing a strategic transition toward the Digital Native Vertical Brand (DNVB) model.
The capital raised will support the development of the company’s proprietary Direct-to-Consumer (D2C) e-commerce channel as its sole priority channel, aimed at eliminating the costs of traditional intermediaries, maximizing profit margins, and accelerating penetration into global markets, starting with North America.
Soldidesign reserves the right to “liquidation preference” for all investors participating in the campaign. Investors will therefore be reimbursed first in the event of an exit, ahead of the company’s other shareholders (according to the order of preference specified in the articles of incorporation). All terms and conditions are published in the articles of association found in the Documents section;
An optional service is available for individuals participating in the campaign: Free Listing for investors, as the costs are covered by Soldidesign
This is a marketing communication. Investments in equity crowdfunding are high-risk and may result in the total or partial loss of the capital invested. Before participating, please read the key investment information sheet.
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Team and Shareholders
SoldiDesign is led by a highly specialized and complementary team capable of transforming intellectual property and industrial patents into a globally scalable commercial asset
· Dr. Gianluca Soldi — Founder & Art Director
A vision that was ahead of the market. An architect and pioneer of circular eco-design with over 40 years of experience, he championed sustainability decades before it became a global trend. His pioneering vision, combined with his academic authority (as a former committee member at the Politecnico di Milano and UniFi), represents the company’s greatest competitive and narrative advantage today.
· Dr. Tommaso Soldi - Founder. The strategic and financial heart of the project. Specializing in special finance and digital business, he translates the founder’s vision into concrete numbers. He leads the transition to the Digital Native Vertical Brand (DNVB) model, the optimization of operations, and commercial expansion into the global market.
· Giorgia Antinoro – Head of Administration and Production. The guardian of the numbers. She oversees internal administration and accounting and ensures rigorous management control—essential elements for solidly supporting the brand’s growth and industrial scalability.
· Dr. Caterina Ligori – The driving force behind the D2C (Direct-to-Consumer) strategy. She comprehensively manages digital customer acquisition, the brand’s strategic positioning, and the optimization of performance and sales on the company’s proprietary e-commerce platform.
· Dr. Chiara Amidei - Constant technical innovation. She translates the brand’s aesthetic philosophy into engineered and scalable solutions. She oversees continuous product development to ensure maximum competitiveness in the international market.
Global expansion and asset protection are supported by a network of top-tier advisory firms: Perani & Partners for IP protection and patents; Attorney Maria Costanza Barducci (Miami/NY) and Dr. Giuseppe Casmiri for operations and tax planning in the United States; the Shandong Jing Lu law firm with Attorney Lu Boyang for regulatory compliance and M&A in China; Attorney Jacopo Corti and Dr. Fabio Moscardi for international contracts; and Dr. Gabriele Rossi as Equity Advisor.
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Gianluca Soldi
Founder & Lead Designer
Founder
Full time
As the founder of SoldiDesign, he leads the company with a pioneering approach to eco-design. He is responsible for the company's strategic vision, product development, and brand expansion.
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Tommaso Soldi
Co-Founder & Direttore Commerciale
Full time
Entrepreneur and Co-founder. He leads SoldiDesign’s business expansion and strategic partnerships, translating the company’s eco-design vision into concrete business objectives.
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Giorgia Antinoro
Responsabile Amministrativa e Contabile
Full time
Manages accounting, administration and production flows. Coordinates electronic invoicing, purchasing, logistics, and B2B and e-commerce orders, optimizing the operational chain.
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Chiara Amidei
Product, Interior & Graphic Designer
Full time
She holds a degree in Industrial Design, with a specialization in product, interior, and graphic design. She combines expertise in 3D modeling and e-commerce with a strong, pragmatic, problem-solving approach.
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Caterina Ligori
International Sales & Communication Specialist
Full time
Language and marketing graduate, enthusiastic and proactive. Specialist in communication, international sales and stakeholder engagement, manages projects and events in multicultural settings.
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Massimo Boraso
CEO & Founder Boraso Digital Commerce
Consultant
Entrepreneur in digital and technological innovation for 30 years. An eCommerce, MarTech and Growth expert, he is CEO of Boraso and founder of several successful startups on the Italian scene.
Shareholders
62,3% tommaso soldi
15,3% miriam castrucci
22,4% Others with fewer shares
* Members included in this item have individual shareholdings of less than 10%
Directors
gianluca soldi amministratore
tommaso soldi amministratore
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Market and Target
The company intercepts the dominant segment of the retail furniture market, which expects 15% annual growth in the recycled material furniture segment. Represented 63% by the residential sector, the total value is estimated at $794 billion.
Macroeconomic drivers point to a clear transition to online eco-design, with projections that see 1 in 2 dollars spent via e-commerce by 2030 (online market estimated at $440 billion).
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Business Model
SoldiDesign is evolving from traditional retail to a Digital Native Vertical Brand (DNVB) with a D2C model. By eliminating intermediaries, the company retains the lion’s share of the sales value to reinvest it in the brand’s growth.
The approach is asset-light: strategic management, design, and AI are centralized in Calenzano (FI); production is outsourced to qualified Italian industrial partners. This reduces fixed costs and makes the model highly scalable. Every product is protected by international patents.
The model adapts to most markets: in Europe, it operates via e-commerce and marketplaces; in Asia (China/Taiwan), it leverages local distributors to overcome cultural complexities. The project aims for rapid expansion in the U.S. through a wholly-owned subsidiary, to tap into a high-potential market following already validated D2C tests. The native integration of the circular economy complies with global regulations, transforming ethics into a competitive advantage.
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Financial projections
For the five-year period 2026–2030, SoldiDesign forecasts revenue growth, driven by the targeted expansion of its catalog of patented eco-design products and the optimization of its supply chain. Thanks to its strategic focus on a unified digital channel and the integration of international marketing, the company expects a significant increase in market penetration and market share in the coming years, driven in particular by its operational launch in the North American market.
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Use of funds
The funds raised through the campaign will strategically support geographic expansion and market penetration in international markets deemed a priority in terms of volume and positioning. A significant portion of the funds will be allocated to diversifying the product catalog and evolving the product offering through the ongoing development of new product lines protected by proprietary assets. At the same time, the company will invest in strengthening its e-commerce technology infrastructure to support its unified digital channel, as well as in optimization and marketing.
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Rewards for Investors
During the Early Bird Phase (First 7 Days) For all registrations made within the first 7 days:
· Discounted pre-money valuation: €1.8 million (instead of €2.5 million).
· Special reward: 80% cashback on the amount invested in the form of store credit, to be used freely on our e-commerce site (up to €3,000)
Share Classes
1. SHARE CLASS B (Investments from €500 to €24,999)
These grant access to the following lifetime discount tiers:
From €500 to €4,999: 10% discount.
From €5,000 to €24,999: 25% discount.
Note: Once the Early Bird period ends, the pre-money valuation for Class B shares increases to 2.5 M€ and the 80% cashback is no longer available.
2. Tier A (Investments of €25,000 or more)
Fixed Valuation: The pre-money valuation is discounted to 1.8 M€ for the entire duration of the campaign, including subsequent phases.
VIP Ambassador Status: Permanent 40% discount, stackable and valid on both current collections and future launches.
Note: Once the Early Bird period ends, the 100% cashback for Tier A investments is no longer available.
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Financials
Pre-Money Valuation
2,50Mln €

Share Capital
32,98k €

Min. Investment
500,00 €
Minimum
Goal Min.
250k €

Post-Money Valuation:
2,75Mln €

% Corporate Shares Distributed:
9,09%
Maximum
Max Collection Objective:
500k €

Post-Money Valuation:
3Mln €

% Corporate Shares Distributed:
16,67%
Quotas
Category A from 25.000,00 €
approx 30% Equity Bonus
Rights list:
· Ownership
· Voting
· Co-Sale
· Pre-emption
· Preferential Distribution
Category B from 500,00 €
Rights list:
· Ownership
· Co-Sale
· Pre-emption
· Preferential Distribution
SIM - Rubrication
The Free SIM is active on the campaign
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our team

Dott. Gianluca Soldii |
Founder & Art Director

La visione che ha anticipato i
mercato.

Ha scommesso sullEco-Design
circolare decenni prima che
diventasse un trend glob
visione pionieristica, Unita
alfoutorevolezza accademica
(Politecnico di Milano, UniFi), & oggi il
pit grande vontaggio competitivo e
narrativo dellaziendo.

Lasua

Tommaso Soldii |
CEO & Strategic Director

specializzato in finanza straordinaria
digital business. Trasforma la visione
dautore in numeri, guidando la
transizione verso Ia DNVB,
fottimizzazione delle operations e
fespansione globale.

Giorgia Antinoro |
Admin & Finance

Il controllo dei numeri. Garantisce
ilrigore del controllo di gestione
€lamministrazione, essenziali
per sostenere la crescita
industriale.

Dott.ssa Caterina Liguori |
Marketing & Online Sales

Il motore della trazione D2C.
Gestisce [acquisizione clienti
digitale e fottimizzazione delle
performance oniine.

Dottssa Chiara Amidei |
Design & Sviluppo Prodotto

Linnovazione tecnica.
Trasforma la filosofia dautore
in soluzioni ingegnerizzate e
scalabil per il mercato
internazionale.
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Mercato di riferimento e trend di settore

oggi 2030

Proiezioni del meycato onli
1$su2 rniture (2021-2030)

Speso online in arredamento al 2030

$440MLD

Valore e-commerce stimato al 2030

$794 MLD ) $921,6 MLD

Valore totale confermato al 2028

202 202 2023 2024 2025 2026 2027 2028 2029 2030

FONTE: SUMMIT DESIGN 2025 PAMBIANCO.
FONTE: DEEP MARKET INSIGHTS
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Business Model

Filiera corta, Asset-Light

Produciamo interamente in ttalia affidandoci a partner
industriali specializzati a filiera corta. Il modello ci
garantisce il massimo controllo sulla qualtd, tempi di
fisposta rapidissimi  flessibilitd sui volum.

0Oggi: D2C primario e B2B2C

1l nostro motore primario ad alta marginalita & le-
commerce diretto, affiancato e amplificato da canali
secondari strategici (Premium Retail, Marketplace e
Contract) per espandere i volumi e il posizionamento del
brand.

Marketing & Dati

Stratega di Performance Marketing focalizzata sulla lead

generation e sulla conversione diretta.
Creazione di una Communty fidelizzata e massimizzazione
del Customer Lifetime Value.

Domani: Transizione DNVB

DNVB 100% Digitale: Completamento della transizione ves
modello nativo digitale, basato esclusivamente sull

proprietario per massimizzare controllo e profitti.
Retail Strategico: Apertura di Pop-Up Store temporanei nelle
capitali del design: punti di contatto fisici per generare hype e
brand awarene:
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Economics 2026-2030

Scenario di raccolta 250K

Conto economico HP 250K

Ricavi delle vendite 2.331.396,00 € 3.050.000,00 € 3.950.000,00€ 4.700.000,00€ 5.350.000,00 €
(Costo del venduto) - 938.122,93€ -1.012.000,00 € -1.309.000,00 € -1.549.500,00 € -1.756.000,00 €

Primo margine 1.393.273,07€ 2.038.000,00 € 2.641.000,00€ 3.150.500,00 € 3.594.000,00 €

(Costi commerciali) - 857.509,00 € -1.060.000,00 € -1.280.000,00 € -1.440.000,00 € -1.550.000,00 €
Secondo margine 535.764,07 € 978.000,00 € 1.361.000,00€ 1.710.500,00 € 2.044.000,00 €
Altri ricavi e proventi 15.000,00 € 15.000,00 € 15.000,00 € 15.000,00 € 15.000,00 €
(Altri costi operativi) - 429.334,00€ - 460.000,00€ - 500.000,00€ - 600.000,00€ - 650.000,00€
(Personale dipendente) - 130.000,00 € - 180.000,00€ - 220.000,00€ - 300.000,00€ - 350.000,00€

Margine operativo lordo (MOL) 8.569,93 € 353.000,00 € 656.000,00 € 825.500,00 € 1.059.000,00 €
(Ammortamenti) - 157.144,83€ - 171.853,80€ - 191.819,46€ - 159.106,05€ - 167.151,20€
Risultato operativo (EBIT) 165.714,77 € 181.146,20 € 464.180,54 € 666.393,95 € 891.848,80 €
Proventi (Oneti) finanziar - 11.439,51€ - 9.078,36 € - 8.608,95€ - 7.660,00 € - 7.108,00 €
Risultato ante imposte 177.154,28 € 172.067,83 € 455.571,59 € 658.733,95 € 884.740,80 €

Imposte; - € - 20.590,77€ - 48.610,54€ - 193.289,46€ - 256.490,04 €

Risultato netto - 177.154.28 151.477.07 € 465.444.49 €

*Il dettaglio del Business Plan e le proiezioni finanziarie complete sono consultabili allinterno del Pitch Deck
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Use of proceeds

@ Product Development @ Marketing Operations

Operations
10%

Product Development
50%

Marketing
40%

Scalabilitd e Ottimizzazione, fino a 250K (Target Min.)

SVILUPPO PRODOTTO (50%)

Consolidamento ed Evoluzione della Nuova Gamma
Sviluppo di nuove linee prodotto ecosostenibili e
industrializzazione dei brevetti internazionali per ampliare
fofferta sul mercatto.

MARKETING E GROWTH (40%)

Efficientamento del marketing e abbassamento del costo
acquisizione per cliente

OTTIMIZZAZIONE DEI MARGINI

Ottimizzazione dei margini con riduzione del 30% su costi di
produzione
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Reward
Diventa Club Ambassadorsoicidesign

Abbiamo creato 'Ambassador Club per premiare chi crede in noi fin dal primo giomo.

Con il tuo investimento accedi di diritto al nostro esclusivo Ambassador Club.
Diventa il nostro primo Ambassador, arreda i tuoi spazi e condividi leccellenza del Made in italy con
vantaggi garantiti per sempre.

BONUS A TEMPO:100% Cashback in Prodotti

% Investi durante la Fase Riservata e converti lintero importo in un credito per i nostri arredi (novita
incluse). Vantaggio garantito per ogni ivello i investimento, strettamente limitato a queste due
finestre inizial

25% 40

Ambassador Ambassador Club Ambassador Club
Club Premium VIP
sconto ilimitato e sconto ilimitato e Scontolimitato e
cumulabile per investimenti cumulabile per cumulabile per

fino a 4999 euro investimenti da 5000 euro investimenti da 10.000 euro
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Costruiamo il primo Design brand

E . 3 Italiano DNVB e Global-First

soldidesign

Ridisegniamo il mondo:
Insieme ate.
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Identitd e visione DNVB

Intuizione

SoldiDesign & una PMI Innovativa nata
dallestro dellarchitetto dinterni
Gianluca Soldi.

Mission

Progettiamo e produciamo oggetti
darredo iconici, dove il design
d'autore incontra la massima
funzionalita quotidiana e la
sostenibilita reale.

Filosofia

Trasformiamo la gestione dei bisogni
quotidiani (come la raccolta
differenziata) in un'esperienza estetica
ed educativa

Design Iconico e Difendibile (IP)
« Estetica funzionale che risolve bisogni
quotidiani.
« Vantaggio competitivo protetto da
brevetti e modelli internazionall

Innovazione Circolare e Al
« 100% Sostenibilite: materiali rigenerati da
filiera corta.
« Smoart Factory: processi ottimizzoti
tramite Al e Business Intelligence.

Scalabilita e Capitale Umano
« Democratic Design: posizionamento
Premium-Accessible per mercati globali.
« Team giovane (Under 35) a
maggioranza femminile.

Evoluzione DNVB @ Transizione verso il modello Digitally Native Vertical Brand.
Cos'&: Controllo totale della filiera e vendita diretta al cliente (D2C).

(vision 2030) @ Vantaggio: Eliminazione intermediari, margini superiori e possesso dei dati





