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Building the world’s largest connected football 
talent and performance ecosystem

INVESTOR PRESENTATION



GLOBAL LEADER IN SPORTS PERFORMANCE MONITORING SYSTEMS

MARCH 2025, ACQUISITION OF SPT (SPORT 

PERFORMANCE TECHNOLOGY LTD ) NEW 

PRESENCE IN AUSTRALIA AND USA

FOUNDED IN 2008, WITH 18 YEARS OF 

EXPERIENCE, A PIONEER IN THE INDUSTRY

MARKET LEADER IN ITALY, FRANCE AND 

ARGENTINA

PRESENZA GLOBALE

+1.500 CLUBS +150.000 ACTIVE USERS

15+ SCIENTIFIC PROJECTS ACROSS UNIVERSITIES 

WORLDWIDE; EVERY METRIC HAS BEEN 

SCIENTIFICALLY VALIDATED

GLOBAL PRESENCE



K-SPORT: FOOTBALL REPRESENTS 80% OF k-SPORT REVENUES

FOOTBALL

TENNIS

BASKETBALL

OTHER



ALGERIABRASILE HAITI TURCHIA
ARGENTINA

K-SPORT WILL BE PRESENT IN NEXT WORLD CHAMPIONSHIP 

WITH 5 NATIONAL TEAMS

PS: THEY WOULD HAVE BEEN 6 IF ONE OF THEM HADN’T LOST 

PLAYOFF WITH BOSNIA…

WORLD CHAMPION 2022

K-SPORT: PRESENCE IN WORLD FOOTBALL CHAMPIOSHIP USA/MEX 2026





ZIRKZEE CASE
K-SPORT SCOUTING FOR TOP TEAM

Thanks to the analysis of the data provided by K- 

Sport, it was possible to understand that the 

young talent Joshua Zirkzee (Bologna bought him 

from Bayern Munich for 8.5 million euros) was 

perfect for the role required, so much so that he 

demonstrated his value and was then sold to 

Manchester United for 42.5 million euros.

OVERALL CAPITAL GAIN

€34  million

8.5M 42.5M





+- Brand positioning
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COMPETITIVE LANDSCAPE

• Insight BASED ON RAW DATE + ai
• ACCESS TO ALL LAYER OF MARKET: PASSAGE FROM ONLY PRO TO 

SEMI-PRO MARKET AND CONSUMER
• INTEGRATION WITH HEALTH DATA, TACTICAL AND BIOMETRICS 

DATA IN ONLY ONE PLATFORM

KEY MARKET SEGMENT 

MAIN BUSINESS TREND ON COMPETITORS

MARKET OVERVIEW

ELITE CLUBS AND 
NATIONAL TEAMS

SPORTS 
ACADEMIES

LEAGUES & 
BROADCASTERS

AMATEUR 
ATHLETES

21

3 4

110 Mil USD Rev
1,1 Bil EV

22 Mil USD Rev
260 Mil EV



Business plan 2024/2030: 4 areas of development integrated & complementary

1. k-sport: PRO   

2. k-fans: SEMI-PRO    
CONSUMER

4. m&a:

1. Build a structured presence in the semi-professional 

market, starting from Italy and expanding 

internationally.

2. Create a digital ecosystem for collecting individual data 

to enable the development of a professional data 

exchange ecosystem.

3. Launch and promote a new engagement model 

between creators (players, coaches, technical staff) 

and fans.

1. Acquisition of markets/clients in currently uncovered 

areas (LATAM, Far East, Africa)

2. Acquisition of products/solutions complementary to the 

K-Sport portfolio

3. ALTRI SPORTS:
1. Priority 1: basketball, tennis, volleyball

2. Priority 2: hockey, rugby, American football, baseball, 

motorsports

✓ CORE BUSINESS

✓ SCIENTIFIC COMPONENT

✓ INTERNATIONAL 

REPUTATION

✓ SLOW BUT SOLID 

GROWTH

✓ STRONG AND POSITIVE 

FINANCIAL MARGINS

✓ BOOMING MARKET

✓ VERY HIGH DEVELOPMENT 

POTENTIAL

✓ BRANDING INVESTMENTS

✓ NEGATIVE FINANCIAL 

MARGINS FOR 2–3 YEARS

✓ GLOBAL SCALABILITY

✓ GROWTH OPPORTUNITY

✓ MARKETS ADJACENT TO 

FOOTBALL

✓ SLOWER BUT SAFER 

GROWTH

✓ SUPPORTS GROWTH OF THE 

PRO SEGMENT

✓ DRIVES INTERNATIONAL 

EXPANSION

30%

45%

10%

15%

MIX REVENUES 2030
($ 85 Mio)

Strategic rationalBUSINESS area ActioNS

80%

5%

5%

10%

MIX REVENUES 2025
($ 5,9 Mio)

1. Strengthen leadership in Italy in football through

upselling new high-margin products. 

2. Drive international growth by leveraging superior 

product quality. 



Target revenues 
$85.5 Mil in 2030 
$32.8 mIL Ebitda

K-sport group: INDUSTRAL PLAN APPROVED 2024-30

2025: A year of organizational consolidation and preparation for the launch of the FANS project

We have persistently searched for the right partner to launch the K-Sport / K-Fans project on a global scale and 

to secure sufficient capital to aggressively enter the market.

Today, we are finally there!



ambassador & anchor investor: zlatan ibrhaimovic

1. First investment by Zlatan in a sport-tech technology company. He has chosen K-

Sport as a best-in-class player and a potential global leader. 

2. Zlatan’s decision to invest his personal brand is driven by K-Sport’s strength and its 

unique growth potential. 

3. In the FANS project, he sees the opportunity to give millions of young players a 

chance to emerge by following a path similar to his own story of hard work, struggle, 

and success. 

4. Mixed investment (cash / work for equity) of €5 million over 3 years, for a 10% stake 

in K-Sport (company valuation: €50 million EV).

WHY ZLATAN DEDICED TO BACKS K-SPORT THAT’S WHAT HE WILL DO FOR K-SPORT

1. He will be the global face of K-Sport for the next 3 years 

2. He will act as lead investor in the next capital raising round 

3. Promotion agreement for the FANS project across social 

media and for physical events in the three key regions: 

Europe, Asia, and the USA 

4. He will participate in product development (Advisory Board) 

5. He will be our commercial partner



K-SPORT: HOW THINGS WENT IN 2025, A TRANSITION YEAR BEYOND THE BUDGET…*

• Revenues growth to $5,9 Mio (vs $5,4E) 

• K-Sport: + 18% 

• SPT: + 5%

• Ebitda: +550K 

▪ Revenues: +26%

▪ Football: 95%

▪ Italy: 63%

▪ Customers: 438 

(+70 sul 2024)

▪ ACV**: $ 12,5 (da 

$11,9)

* ANNO FISCALE 1/4/2025 – 31/3/2026 

** AVERAGE CONTRACT VALUE

Among the top 5 global players in 

the Sport-Tech sector, K-Sport is 

the only one to have consistently 

been EBITDA-positive and cash-

flow positive.

K-SPORT WORLD SRL

GLOBAL PRESENCE, TODAY 28 

COUNTRY COVERED

BILANCIO CONSOLIDATO DI GRUPPO 

CLIENTI NEL MONDO



RECENT NEWS ON SPORT-TECH CONSUMER MARKET (3 aprile 2026)

* AVERAGE CONTRACT VALUE

❑ PROJECT LAUNCH: 2012

❑ TOTAL UNITS SOLD: 2.5 MILLION DEVICES 

❑ REVENUE BY END OF 2025: $220 MILLION 

❑ TOTAL FUNDING RAISED: $985 MILLION 

❑ LATEST VALUATION: $10 BILLION 

❑ EV/REVENUE: 48X



INVESTOR 

FEB 2025

K-FANS 
LAUNCHED
Valuated in +8M

feb 2024

EV Pre Money 20M €
$2,3 Mio REVENUES

MAR 2025

K-Sport acquires 
67% of SPT

ShareExchange 1% 
of K-Sport
for 500.000 USD

€20 EV PRE Money 
($25 Mil)

EV 45M € ($50M)

APR 2026

+ $5,95 M 
Revenues as a 
consolidated group

apr 2026: 
New INVESTOR & 
Ambassador Zlatan 
Ibramović

1) BUILD A GLOBAL BRAND: 
Reinforce b2b model in Italy
and growth internationally

2) B2C/SEMI-PRO MARKET 
POSITIONING: Re-launch and 
position K-Fans as a new 
ecosystem

3) SCALE ACROSS SPORTS: 
basket, Hockey, Rugby, 
American football, 
Motorcycle

ONGOING
INDUSTRIAL PLAN 

2026/30
EV 60M € (70M USD)

EV TARGET 2030: 
250/300 Mil € (300/400m USD)

4) M&A & MARKETS

dec 2030

OUR VALUE GROWTH PLAN: target €250/300M 2030

Q2 2026 RACCOLTA 
PER $10/15 MIO

Target revenues: $85.5 Mil in 2030 



PRODUCT SHARING: Some CONCEPT of co-branding in product apparEL

OPTION 1

OPTION 2

▪ FANS collect your

certified DATA through

K-FANS/NIKE APP

▪ Nike will be partner of 

data sharing

▪ Go to market through

Nike Store 

▪ Reseller and Nike 

distributor in the world as

a second channel of 

sales

▪ Guarantee and Support 

through proprietary K-

Sport network



Thank you



CONTACTS
Alberto Guidotti
PRESIDENT & CEO

+39 335 7814172
Alberto.GUIDOTTI@K-SPORT.TECH

VIA CALVI DI COENZO 12, 42124, Reggio Emilia (IT)
Via LONGHENA 24, 6817, Maroggia (CH)

Mirko Marcolini 
FOUNDER & GM

+39 331 8423109
mirko.marcolini@k-sport.tech

VIA F.LLI ZUCCARI 3/A, 61032, Fano, Pesaro (IT)

Legal Disclaimer
This presentation contains confidential and proprietary information intended only for the individual or entity to which it is addressed. The data presented herein is originally from public domain sources. However, through advanced processing carried out using proprietary algorithms developed by K-SPORT WORLD S.R.L, such data loses its public nature. Consequently, the resulting information constitutes confidential content, protected under applicable laws, and is considered 
the exclusive property of K-SPORT WORLD S.R.L.
Unauthorized use, disclosure, or distribution of any material included in this document is strictly prohibited. If you have received this presentation in error, please notify the sender immediately and delete all copies from your system. By continuing to view this presentation, you acknowledge and agree to comply with the terms of this confidentiality notice. The numbers and information provided in this presentation are indicative and are intended for informational purposes 
only. 
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